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ABSTRACT 
 
The research investigates the media's 
significant role in the context of corporate 
wrongdoing, focusing on the effects of this 
role on public awareness and accountability, 
legal proceedings, and public policy 
formulation. This article investigates the 
media's relationship with corporate 
wrongdoing, shedding light on both the 
positive and negative aspects of media 
coverage in the process. 
 
The media emerges as a powerful force that 
influences public perception and awareness 
in the complex landscape of corporate 
crimes. The media, through investigative 
journalism and in-depth reporting, can play 
an important role in exposing corporate 
wrongdoing and bringing previously hidden 
transgressions to the public's attention. These 
exposés not only educate the public but also 
foster a sense of collective outrage, which 
encourages authorities to take appropriate 
action. 
 
Regardless, the research elaborates on the 
potential drawbacks of media involvement. 
Sensationalism in the media has the potential 
to distort the reality of corporate crimes, 
resulting in misrepresentation and 
misinformation. When attempting to strike a 
balance between the public's right to know 

and the obligation to provide accurate and 
impartial information, ethical quandaries can 
arise. If the media wants to maintain their 
credibility and integrity, they must find this 
middle ground. 
 
The abstract delves deeper into the impact of 
the media on the legal system and public 
policy. By influencing public opinion, media 
coverage has the potential to influence the 
outcome of legal proceedings, potentially 
leading to biased decisions. Furthermore, 
media coverage can motivate regulatory 
changes and legislative overhauls in response 
to the public's demand for accountability, 
emphasizing the importance of the media's 
role in public policy formation. 
 
INTRODUCTION  
 
What is a corporate crime? 
In the legal system of India, “corporate 
crime” refers to any illegal or unethical 
behaviour committed by a corporation, its 
employees, executives, or other individuals 
associated with a corporate entity in order to 
gain a financial advantage or serve the 
corporation's interests. These violations 
frequently take place within the scope of the 
corporation's operations and frequently 
involve violations of a variety of laws and 
regulations. Fraud, bribery, environmental 
violations, securities fraud, money 
laundering, insider trading, and other illegal 
activities that have an impact on the 
corporation's stakeholders, the economy, or 



SUPREMO AMICUS 

VOLUME 34 | OCTOBER, 2023  ISSN 2456-9704 
_____________________________________________________________________________ 

_____________________________________________________________________________ 
PIF 6.242                                                               www.supremoamicus.org 
 

society are examples of corporate crimes in 
India.1 
 
The Prevention of Corruption Act of 1988, 
the Companies Act of 2013, the Prevention 
of Money Laundering Act of 2002, the 
Securities and Exchange Board of India 
(SEBI) regulations, and any other relevant 
laws that address specific types of corporate 
misconduct govern corporate crimes in India. 
Importantly, in India, corporate crimes are 
governed by a variety of statutes and 
regulations. These laws provide a legal 
framework for investigating, prosecuting, 
and punishing corporate entities and 
individuals who engage in such illegal 
activities. 
 
Role of Media  
 
The media plays an important role in shaping 
public perception, influencing policy 
decisions, and holding entities accountable 
today, which is characterized by increased 
interconnectivity and a greater reliance on 
information. In the complex world of 
business fraud, the media's influence is felt 
more strongly than in other fields. Crimes 
committed by businesses and their 
executives, which include a wide range of 
illegal activities, have far-reaching 
consequences that go far beyond monetary 
losses. They erode public trust, undermine 
economic stability, and occasionally 
jeopardize individuals' well-being.2 
 
The media's symbiotic relationship with 
corporate crime is multifaceted, with both 

 
1 Boston Business Journal (2003) “Study: More 
Companies Restating 
Earnings.” bizjournals.com (accessed 29 July 2023). 
2 Business 2.0 (2001) “The Revolution 
LIVES!.” business2.com (accessed 01 August, 2023). 

positive and negative dynamics. On the one 
hand, the media serves as a watchdog by 
remaining vigilant and exposing hidden 
wrongdoings to public scrutiny. Investigative 
journalism emerges as a powerful and 
effective tool for uncovering instances of 
fraud, embezzlement, environmental 
degradation, and other corporate 
transgressions. In addition to empowering 
the public to make informed decisions 
through information dissemination, the 
media's role as an informant fuels debates 
about system flaws, regulatory gaps, and 
corporations' ethical responsibilities. 
Reporting corporate crimes, on the other 
hand, is fraught with difficulties. 
Sensationalism, which is frequently fuelled 
by the competitive nature of the media 
industry, can lead to narrative distortions that 
prioritise shocking value over accuracy. This 
tendency runs the risk of sensationalising 
corporate crimes, which could detract from 
the nuanced understanding required to 
address the underlying causes of these 
crimes. Furthermore, ethical quandaries arise 
when news organizations attempt to walk the 
fine line between their obligation to provide 
accurate information to the public and the 
risk of irreparable harm that could result 
from prematurely harming a company's 
reputation.3 
 
In addition to influencing public opinion, the 
media can also influence the outcomes of 
legal proceedings and public policy 
responses. Influential media coverage has the 
potential to influence legal proceedings by 
changing juror perspectives and influencing 

3 Comstock, George (1983) “Media Influences on 
Aggression.” In Prevention and Control of 
Aggression, Editors A. Goldstein and L. Krasner. 
Elmsford, NY: Pergamon. 
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judge decisions. Furthermore, media 
coverage can lead to legislative and 
regulatory changes, forcing governments and 
regulatory bodies to respond to the public's 
demand for increased corporate 
accountability. 
 
As technology advances at a rapid pace, the 
role of the media in corporate crimes takes on 
new dimensions. The process of sharing 
information has become more open and 
accessible as the digital age has progressed, 
allowing citizen journalists, bloggers, and 
social media platforms to contribute to the 
story. This media decentralization broadens 
the reach and impact of corporate crime 
stories, posing both opportunities and 
challenges in terms of providing accurate 
information and responsible reporting.4 
 
In this complex environment, a thorough 
understanding of the intricate relationship 
between corporate criminal activities and the 
media is a must. This investigation delves 
into the intricate dynamics that define this 
relationship, shedding light on the media's 
potential to serve as a catalyst for change 
while acknowledging the ethical quandaries 
and obstacles that must be overcome. We 
delve deeper into the various aspects of the 
media's involvement in corporate crimes as 
the chapters progress, revealing its far-
reaching ramifications and implications for 
an informed and accountable society. 
 
SHAPING PUBLIC PERCEPTION 
 
The media serves as a powerful information 
amplifier, reaching a large and diverse 

 
4 Cook, Thomas D. et al. (1983) “The Implicit 
Assumption of Television Research: An Analysis of 
the 1982 NIMH Report on Television and 
Behavior.” Public Opinion Quarterly 47:161–201. 

audience and playing an important role in 
shaping corporate crime awareness. The 
spread of news articles, the broadcast of 
television programmes, the use of online 
platforms, and the proliferation of social 
media all have a significant impact on the 
public's awareness and understanding of 
corporate wrongdoing. 
 
The media connects the general public to the 
complex language used in the legal and 
financial sectors. Corporate crimes, due to 
their technical nature, frequently involve 
elaborate plans and specifics that are difficult 
for the average person to comprehend. The 
media simplifies the complexities of the 
situation into easily understandable 
narratives, making them accessible and 
engaging to a larger audience. This 
information simplification educates the 
public and sparks debate about the ethical, 
legal, and social consequences of corporate 
misconduct.5 
 
Furthermore, media coverage acts as a 
catalyst for exposing corporations' hidden 
wrongdoings. Investigative journalism is 
critical for exposing unethical business 
practises such as corporate fraud and 
corruption, environmental violations, and 
other ethical violations that would otherwise 
go unnoticed. By bringing these practises to 
light and drawing attention to them, the 
media equips citizens with the knowledge 
they need to demand transparency and 
accountability from corporations, thereby 
contributing to the development of a culture 
of vigilance. 

5 Enron Press Release (2001) “Enron Named Most 
Innovative for Sixth Year.” Propaganda 
Critic, propagandacritic.com (accessed 02 
September, 2023). 
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What is covered in the media can also 
influence the public's emotional responses. 
Images depicting the destruction of the 
natural world or the exploitation of financial 
resources, as well as first-person accounts of 
victims whose lives have been irreparably 
altered by corporate wrongdoing, elicit 
feelings of pity and moral outrage. These 
emotional connections resonate with 
audiences, motivating them to seek 
information as well as actively participate in 
discussions and take a stand on corporate 
accountability issues. 
 
However, it is critical to remember that the 
media's impact on public awareness of 
corporate crime is not without challenges. 
Sensationalism, biased reporting, and the 
prioritisation of dramatic narratives for 
increased viewership have the potential to 
distort information accuracy, leading to 
misunderstandings or an incomplete 
understanding of the issues at hand. It is 
critical to strike a balance between capturing 
attention and providing accurate, nuanced 
information in order to maintain the 
credibility of the media's role in raising 
awareness of corporate crime. 
 
To summarise, the media has a substantial 
and multifaceted impact on people's 
awareness of corporate crime. The coverage 
of an issue in the media influences public 
understanding and motivates collective 
action to increase corporate accountability. 
This is accomplished by translating complex 
issues, exposing hidden wrongdoings, 
evoking emotions, and fostering debate. 
However, responsible journalistic practises 
are required to ensure that the media's impact 
is accurate and constructive, which will 

 
6 Fergus, Mary Ann (2002) “The Fall of Enron: Ken 
Lay Known as a Man of Humble 

eventually lead to positive changes in 
corporate behaviour and societal attitudes. 
The media was critical in bringing attention 
to the widespread corporate wrongdoing that 
occurred during the Enron Corporation 
scandal. The complex financial fraud and 
accounting manipulations were brought to 
the public's attention as a result of prominent 
national and international news outlets' 
coverage. The extent of executive corruption 
and financial mismanagement that led to 
Enron's demise and subsequent collapse was 
revealed in published investigation reports. 
The extensive media coverage not only 
informed the public about the specifics of 
Enron's fraudulent activities, but it also 
sparked debate about the need for stricter 
regulations and greater corporate 
transparency. This case exemplifies how in-
depth media reporting can uncover corporate 
crimes, leading to increased awareness and 
calls for accountability.6 
 
Furthermore, the media's coverage of the 
Volkswagen “Dieselgate” scandal 
exemplifies the power of the media in 
exposing corporate wrongdoing. When it 
was revealed that Volkswagen had 
purposefully manipulated emissions tests on 
its diesel vehicles, the story received 
extensive coverage from media outlets 
worldwide. Instead of focusing on the 
technical details of the deception, media 
coverage focused on the environmental and 
public health implications, as well as the 
breach of trust with customers. This 
extensive coverage not only educated the 
public about the seriousness of corporate 
misconduct, but it also prompted regulatory 
agencies to act quickly and impose 
significant fines. Furthermore, public 

Beginnings.” Houston Chronicle, 25 January, sec. A, 
p. 19. 
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awareness of the seriousness of the 
misconduct influenced the agency's decision 
to act. The media was critical in raising 
public awareness and demanding 
accountability from a multinational 
corporation in this case. 
 
The media's impact on public awareness of 
corporate criminality is evident in both cases. 
The media, through investigative reporting 
and in-depth analysis, brought complex 
corporate crimes to the public's attention, 
sparking conversations, raising concerns, 
and urging regulatory responses. The 
portrayal of the media in the media can have 
a significant impact on public perceptions 
and the trajectory of legal and policy actions. 
However, these examples demonstrate the 
importance of responsible journalism in 
ensuring accurate, impartial, and 
comprehensive coverage.7 
 
UNVEILING CORPORATE WRONGDOING 
THROUGH JOURNALISM 
 
Investigative journalism has proven effective 
in exposing corporate wrongdoing and lifting 
the veil of secrecy that often surrounds 
unethical business practises. This was 
accomplished by lifting the veil of secrecy 
that had shrouded corporate wrongdoing.  
 
The journalism that broke new ground in its 
coverage of the Tehranis scandal exemplifies 
journalism's role in society. In this case, 
members of the media, such as The Wall 
Street Journal, conducted extensive research 
and reported on the biotech company's 
deceptive claims about the revolutionary 

 
7 Flanigan, James (1999) “Energy Deregulation 
Helps Power U.S. Productivity Gains.” Los Angeles 
Times, 14 March, sec. C, p. 1. 

blood-testing technology it had developed. 
By conducting painstaking research and 
conducting interviews with people who had 
information about wrongdoing, journalists 
were able to expose a web of lies that not 
only misled investors and business partners 
but also posed a potential threat to the health 
of patients. The media's persistent 
investigation and in-depth reporting were 
critical in bringing down Theranos' 
fraudulent facade, resulting in criminal 
charges being filed against the company's 
founder and the company's demise. 
 
Another example of the critical role 
journalism plays in exposing unethical 
corporate behaviour is the collapse of a 
garment factory in Bangladesh, best 
exemplified by the Rana Plaza tragedy. 
Domestic and international media coverage 
highlighted the factory's insufficient working 
conditions and low safety standards. The 
public was outraged as a result of the media's 
coverage of the tragic loss of life and worker 
exploitation, and international pressure was 
applied to businesses that source their 
products from such facilities. The relentless 
media coverage not only held the factory 
owners accountable for their negligence, but 
it also sparked debate about ethical sourcing 
practises in the global supply chain. As a 
result of these discussions, labour standards 
have been modified, and efforts have been 
made to improve corporate social 
responsibility.8 
 
In these cases, investigative journalism was a 
powerful force that helped expose corporate 
wrongdoing that would otherwise have gone 
unnoticed. Journalists were able to expose 

8 Fowler, Tom (2001) “Enron Adds Up 4 Years of 
Errors.” Houston Chronicle, 11 November, sec. A, p. 
1. 
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the truth by delving deeply into the 
complexities of these stories, often in the face 
of formidable opposition. As evidenced by 
their dedication to uncovering facts and 
bringing them to the public's attention, 
journalists play a critical role in promoting 
transparency, accountability, and systemic 
change in the business world. These 
examples highlight the importance of a 
vigilant media in holding corporations 
accountable and encouraging positive 
changes in business practises. 
 
MEDIA AS A CATALYST FOR CORPORATE 
ACCOUNTABILITY 
 
The media's extensive coverage of the BP 
Deepwater Horizon oil spill disaster 
demonstrated the media's role as a catalyst 
for corporate accountability. Following the 
devastating explosion and subsequent 
massive oil spill on an oil rig in the Gulf of 
Mexico, the incident was extensively 
covered in the media from a variety of 
perspectives. Recent news articles have 
investigated not only the immediate 
environmental devastation, but also the 
underlying causes, such as lax safety 
measures and regulatory oversight. The 
extensive media investigation and coverage 
of the disaster sparked widespread public 
outrage and legal action. This occurred 
ecause BP and other parties were under 
pressure to accept blame for the disaster. 
 
The #MeToo movement is another example 
of how the media can encourage corporate 
accountability. This movement gained 
traction as a direct result of extensive media 
coverage. This movement drew attention to 

 
9 Garofalo, James (1983) “Crime and the Mass 
Media: A Selective Review of the Research.” J. of 
Research on Crime and Delinquency 18:319–350. 

sexual misconduct and harassment in the 
workplace, particularly in high-profile 
industries such as entertainment and media. 
The media shed light on long-suppressed 
patterns of abuse by publishing accounts of 
survivors' experiences and conducting 
broadcast interviews with them. These 
accounts appeared in news articles, on social 
media, and on radio. This publicity prompted 
several companies to conduct thorough 
internal investigations, fire executives 
implicated in wrongdoing, and enact anti-
harassment policies. 
 
These examples show how media coverage 
can act as a catalyst for increased corporate 
accountability by raising public awareness, 
creating change pressure, and compelling 
organisations to address flaws. 
Conversations that challenge the status quo 
and encourage businesses to change their 
behaviour are sparked as a result of the 
media's role in amplifying voices, sharing 
narratives, and drawing attention to 
injustices. Even though the media's influence 
varies depending on the breadth of its 
coverage and the level of public 
participation, the media's ability to promote 
self-reflection, openness, and substantive 
change within corporations remains an 
important factor in the pursuit of 
accountability.9 
 
SENSATIONALISM'S EFFECTS ON 
REPORTING 
 
The sensationalism of some media reports 
has a significant impact on how corporate 
crimes are portrayed, understood, and 
perceived by the general public. 
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Sensationalism is the practise of emphasising 
dramatic or attention-grabbing aspects of a 
story over other factors such as accuracy or 
context. This is typically done to increase 
viewership or readership. Despite its ability 
to capture audiences' attention, 
sensationalism has the potential to 
significantly distort the subtleties of 
corporate crime reporting. 
 
Sensationalism tends to oversimplify 
complex cases of corporate crime, putting 
accuracy at risk in the pursuit of sensational 
headlines. It is possible that news 
organisations will emphasise the most 
shocking aspects of a story in order to pique 
readers' interest while ignoring the 
complexities and specifics that contribute to 
a more thorough understanding of the topic.  
This oversimplification can lead to a 
distorted portrayal that fails to capture the 
full scope of corporate misconduct and its 
broader implications. This is because it does 
not capture the full scope of corporate 
misconduct and its broader implications.10 
Furthermore, sensationalist reporting can 
contribute to public confusion and the spread 
of false information. Inaccuracies can spread 
throughout public discourse when media 
outlets prioritise sensational angles of a story 
over rigorous fact-checking and in-depth 
analysis. This can make it more difficult to 
have productive discussions about the 
underlying causes of corporate wrongdoing, 
potential regulatory solutions, and the roles 
of corporations and authorities. 
 
Sensationalism, on the other hand, has the 
potential to incite public outrage while 

 
10 Garofalo, James (1983) “Crime and the Mass 
Media: A Selective Review of the Research.” J. of 
Research on Crime and Delinquency 18:319–350. 
 

failing to provide adequate context or viable 
solutions. When the media focuses on the 
dramatic aspects of corporate crimes, they 
can elicit strong emotional responses from 
their audience. However, if the reporting is 
not objective and does not investigate the 
underlying causes, regulatory gaps, and 
potential remedies, the outrage may not 
translate into informed actions or policy 
changes that address the underlying systemic 
issues at hand. 
 
Furthermore, sensationalism can harm 
innocent parties' reputations and undermine 
the integrity of the legal system. When the 
media focuses solely on the scandalous 
aspects of a situation, it can paint individuals 
or corporations as guilty before they have 
had a fair trial or an opportunity to present 
their side of the story. This could endanger 
people's reputations and impede the pursuit 
of justice. 
 
Finally, sensationalism in corporate crime 
coverage can lead to oversimplification, 
inaccurate information, skewed perceptions, 
and premature judgements. This is because 
sensationalism tends to highlight the most 
important aspects of a story. A well-informed 
public discourse that contributes to a better 
understanding of corporate wrongdoing and 
effective ways to combat it necessitates the 
development of responsible journalism that 
prioritises accuracy, context, and thorough 
analysis. This is critical for achieving this 
goal.11 
 
 

11 Goldberg, Laura (2002) “The Myth of 
Enron.” Houston Chronicle, 27 January, sec. A, p. 1. 
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ETHICAL DILEMMAS IN CORPORATE 
CRIME COVERAGE 
 
The media's coverage of corporate crimes 
frequently presents difficult ethical 
quandaries that necessitate careful 
deliberation and responsible decision-
making. Media professionals must tread 
carefully between the public's right to know, 
journalism's role in exposing wrongdoing, 
and the potential harm caused by 
sensationalism or premature reporting. 
Nonetheless, striking a balance between 
these obstacles is critical. 
 
An example of an ethical quandary is the 
obligation to maintain the presumption of 
innocence. The fundamental principle that a 
person is innocent until proven guilty is 
violated when the media portrays individuals 
or corporations as guilty prior to a fair trial. 
To practise journalism with integrity, it is 
necessary to refrain from making 
unsupported accusations and to provide a 
forum for all parties involved to express their 
points of view. This balance helps to ensure 
that people's reputations aren't harmed 
unnecessarily and that the legal process 
moves forward without undue influence. 
 
Another difficult circumstance is the 
requirement for truthful and accountable 
reporting. While the media has a 
responsibility to inform the public about 
corporate crimes, publishing unverified or 
sensationalised information in a hurry can 
aggravate the situation. Ethical reporting 
necessitates extensive fact-checking, source 
verification, and a commitment to providing 
an accurate and balanced narrative. If this is 
not done, there is a risk that false information 
will be disseminated, causing unwarranted 

harm to individuals, corporations, and the 
discourse of society as a whole. 
Personal privacy and informed consent are 
also at the forefront of ethical concerns. 
When reporting on corporate crimes, it is 
possible that confidential or sensitive 
information will be revealed. This may 
include personal information about the 
people involved. Journalists must decide 
whether publishing such information serves 
the public interest and whether consent is 
required. To uphold ethical reporting 
standards, a balance must be struck between 
the need for transparency and the right of 
individuals to personal privacy. 
 
Furthermore, conflicts of interest may arise 
as a result of the media's relationship with 
corporate advertisers and corporate interests. 
It is possible that a publication's financial 
dependence on corporations will influence 
editorial decisions, discouraging the 
publication of critical articles on corporate 
crimes. Journalists and media organisations 
must remain vigilant in order to protect their 
editorial independence and avoid being 
influenced by outside forces. 
Finally, ethical journalism follows the 
principles of truth, accuracy, fairness, and 
accountability. This term refers to journalism 
that upholds the presumption of innocence, 
prioritises accuracy over sensationalism, 
respects individuals' right to privacy and 
consent, and avoids potential conflicts of 
interest when reporting on corporate criminal 
activity. If they can successfully navigate the 
ethical quandaries they face, the media could 
make a significant contribution to a more 
informed, just, and transparent 
understanding of the consequences of 
corporate wrongdoing. 
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NECESSITY OF BALANCED REPORTING 
 
Fair and balanced reporting is critical in 
ethical journalism, especially when covering 
complex topics like corporate crimes. 
Maintaining a sense of balance in reporting 
ensures that multiple perspectives are 
conveyed, context is provided, and the 
audience can make informed decisions. 
When reporting on corporate crimes, this is 
critical because the stakes are high and the 
consequences can affect not only individuals 
and corporations, but also the public and 
regulatory environment. 
 
It is easier to avoid the pitfalls of 
sensationalism and one-sided narratives 
when reporting is more balanced. By 
providing a comprehensive view of a 
corporate crime investigation, the media can 
avoid distorting the facts of the case or 
overemphasising dramatic aspects, both of 
which can obscure the underlying issues. 
Balanced reporting encourages critical 
thinking, allowing the audience to engage 
with the case's complexities and form their 
own opinions based on a thorough 
understanding of the situation. 
 
Furthermore, fair and balanced reporting 
promotes transparency and accountability. 
Media outlets can foster a more 
comprehensive understanding of the 
situation if they provide a forum for opposing 
viewpoints. These perspectives may include 
those of the accused, legal experts, regulatory 
authorities, and parties who have been 
affected. This openness encourages the 
parties in charge to respond to allegations 
and concerns raised by various stakeholders. 

 
12 Greer, Jim (2000) “Enron Stock Hits New Heights 
As Market Applauds Diversification Plan.” Houston 

Another factor that can boost public trust in 
the media is fair and objective reporting. In 
an era of abundant information and 
widespread misinformation, media outlets 
that consistently provide accurate and 
balanced reporting stand out as credible 
sources of news. This trust is required for the 
media to maintain its credibility in order to 
influence public discourse and raise 
awareness of corporate crimes.12 
 
Furthermore, fair and balanced reporting has 
the potential to improve the conversation 
about corporate accountability. Media outlets 
have the potential to spark discussions on 
regulatory reforms, improvements in 
corporate governance, and ethical business 
practises by presenting both the challenges 
and potential solutions. This strategy 
encourages societal engagement and fosters 
a sense of collective responsibility in the 
context of addressing corporate wrongdoing. 
Finally, the journalistic ethical obligation to 
report corporate wrongdoings fairly and 
objectively is critical. It protects accuracy, 
discourages sensationalism, promotes 
transparency, aids in the development of 
public trust, and stimulates substantive 
discussions about corporate accountability. 
When media outlets embrace balanced 
reporting principles and report the news in a 
fair and balanced manner, they contribute to 
a more informed public, a more just legal 
system, and a more responsible corporate 
landscape. 
 
MEDIA'S INFLUENCE ON LEGAL OUTCOMES 
 

The media has a significant impact on the 
outcomes of legal cases involving corporate 

Business Journal, houston.bizjournals.com (accessed 
03 September, 2023). 
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crimes, including perception formation, 
influence on legal proceedings, and even 
verdicts. This power is a double-edged 
sword, as media coverage of a story can both 
aid in the successful pursuit of justice and 
present obstacles that must be carefully 
considered. 
 
The general public's thoughts and emotions 
can be influenced by media coverage. Cases 
of high-profile corporate crime frequently 
receive significant media attention, and 
public opinion can be swayed by the 
narratives presented. In some cases, media 
coverage can cause people to form 
preconceived notions of guilt or innocence, 
which can influence prospective jurors and 
witnesses. This emphasises the importance 
of ensuring accurate, impartial media 
coverage that avoids sensationalism that 
could unfairly prejudice legal proceedings.13 
Second, media coverage of corporate crimes 
can put pressure on legal authorities to 
conduct thorough investigations and 
prosecutions. When the media spotlights the 
possibility of wrongdoing, regulatory bodies 
and law enforcement agencies may feel 
compelled to act quickly and rigorously to 
address public concerns. This could lead to 
more thorough investigations and a higher 
level of scrutiny being applied to corporate 
practises, influencing how legal action is 
taken. 
 
On the other hand, media influence can make 
fair trials more difficult. It may be difficult to 
select an impartial jury due to sensationalised 
reporting or biassed coverage. This is 
because potential jurors may already have 
formed opinions based on media portrayals. 

 
13 Guardian Newspapers (2003) “American Airlines 
Chief Quits in Business Row.” buzzle.com (accessed 
03 September, 2023). 

This can jeopardise the concept of "innocent 
until proven guilty" and make conducting an 
impartial legal proceeding more difficult. 
Furthermore, the media's attention can 
influence both corporate defendants and 
prosecutors' actions. Even if they believe 
they have done nothing wrong, businesses 
may feel compelled to settle legal disputes in 
order to avoid further negative publicity.  
 
There is also the possibility that media 
attention will influence prosecutors. In order 
to improve their own image, they may pursue 
cases more aggressively or seek out 
defendants with a higher profile. 
 
To address these issues and capitalise on the 
benefits of media influence, legal 
professionals, government regulators, and 
the media industry must work together 
responsibly. It is the legal authorities' 
responsibility to ensure that jurors are 
objective and unaffected by media 
narratives. All media outlets should prioritise 
accurate reporting that considers all stages of 
the legal process and avoids jumping to 
conclusions. Furthermore, legal proceedings 
should be conducted in an open and honest 
manner. This is necessary so that the general 
public understands the case's complexities 
and nuances, rather than just the 
sensationalised headlines. 
 
To summarise, it is impossible to deny that 
the media has an impact on the outcomes of 
legal cases involving corporate criminal 
activity. It has the potential to spark 
investigations, shape public perceptions, and 
influence the behaviour of all parties 
involved. To use this power for the sake of 
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justice, a delicate balance must be struck 
between media coverage, legal proceedings, 
and the preservation of fundamental legal 
principles. 
 
SHAPING PUBLIC POLICY RESPONSES VIA 
MEDIA 
 
The media is critical in shaping public policy 
responses to complex corporate crimes by 
raising public awareness, fostering public 
discourse, and exerting pressure on 
regulatory bodies and legislators, among 
other things. Effective media coverage not 
only exposes corporate wrongdoing, but it 
also serves as a catalyst for change, 
propelling the development of new policies 
and reforms to prevent future wrongdoing. In 
other words, effective media coverage 
accomplishes more than simply exposing 
corporate wrongdoing. 
 
One way that the media influences public 
policy is by drawing attention to corporate 
wrongdoing. Through investigative 
journalism, in-depth analysis, and 
compelling narratives, media outlets expose 
the complexities of corporate misconduct, 
making the issues relatable and more 
accessible to a wide audience. By shining a 
light on the consequences of these crimes for 
individuals, communities, and the economy 
as a whole, the media fosters public empathy 
and engagement, which motivates people to 
demand action from their elected officials. 
 
The public discourse and debate sparked by 
media coverage has centred on corporate 
accountability and regulatory gaps. When 
media platforms present a range of 

 
14 Locke, Christopher (2001) “Enron Experiences 
Exchange Overload.” Red 

perspectives, expert opinions, and actual 
experiences of those affected, they become 
forums for informed debate. These debates 
have the potential to sway public opinion and 
put pressure on governments and regulatory 
bodies to take swift and effective action to 
combat corporate criminality. 
 
Furthermore, the media's role as a watchdog 
can result in direct policy changes. 
Investigative reports that uncover regulatory 
failures, weaknesses in corporate 
governance, or deficiencies in enforcement 
mechanisms highlight areas that require 
reform. These reports may result in increased 
scrutiny, regulatory changes, or even the 
enactment of entirely new laws to prevent 
similar crimes in the future. 
Furthermore, the media has the power to hold 
policymakers accountable for their responses 
to corporate criminality. The media ensures 
transparency and accountability in the 
policymaking process by monitoring the 
implementation and effects of newly enacted 
regulations. If this examination reveals that 
the policies under consideration are 
insufficient or ineffective, it has the potential 
to spark additional discussions and 
changes.14 
 
However, it is critical to recognise the 
potential stumbling blocks and biases that 
may arise as a result of the media's role in 
shaping policy responses. Sentimentalism, 
incomplete reporting, and biases can all lead 
to inaccurate public policy representations 
and demands. To overcome these challenges, 
media outlets must prioritise accurate and 
balanced reporting, provide comprehensive 
analysis, and engage with a diverse range of 

Herring, redherring.com (accessed 03 September, 
2023). 
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stakeholders to ensure a thorough 
understanding of the issues at hand. 
To summarise, it is undeniable that the media 
can influence public policymakers' responses 
to complex corporate crimes. The media 
contributes to the formulation of effective 
policies that prevent future instances of 
corporate misconduct and promote 
accountability in the corporate sector by 
raising awareness, facilitating discussions, 
influencing public opinion, and holding 
policymakers accountable. To ensure that the 
media's influence results in positive and 
significant policy changes, responsible and 
ethical journalistic practises are required. 
 
EFFECT OF MEDIA ON CORPORATE CRIMES  
 
The media has a significant impact on the 
perception of corporate crimes, corporate 
actions, regulatory agency responses, and the 
pursuit of justice. The media has a large 
influence on these aspects of corporate 
crime. The numerous effects that media 
coverage has had on corporate criminal 
activity demonstrate the media's ability to 
shape narratives, promote accountability, 
and spark change. 
 
One of the most important effects of media 
coverage is that it discourages corporations 
from engaging in potentially unethical 
behaviour. When businesses are aware that 
their actions may be exposed and scrutinised 
by the media, they are more likely to think 
twice before engaging in unethical business 
practises or illegal activities. The possibility 
of negative public feedback, reputational 
damage, and legal ramifications can serve as 
a deterrent and encourage businesses to 

 
15 Molotch, Harvey L. et al. (1987) “The Media-
Policy Connections: Ecologies of News.” In Political 

adhere to ethical standards and legal 
regulations. 
 
The consequences of corporate misconduct 
are exacerbated significantly by media 
coverage. When something is brought to the 
public's attention through multiple media 
outlets, it can cause reputational damage, a 
loss of consumer trust, and financial 
consequences. Companies risk having their 
stock prices fall, investors withdraw their 
funds, and consumer loyalty decline as a 
result of negative media portrayals. As a 
deterrent, the financial impact serves as an 
additional incentive for corporations to avoid 
engaging in illegal activities.15 
 
Furthermore, media attention can encourage 
businesses to conduct their own internal 
investigations and self-regulate. When 
allegations of corporate wrongdoing receive 
extensive media coverage, companies 
frequently launch internal investigations to 
assess the veracity of the claims and, if 
necessary, take corrective action. The need to 
demonstrate accountability to stakeholders 
and mitigate potential reputational harm 
motivates this self-regulation response. 
The regulatory and legal responses are also 
subject to media scrutiny. If the media 
extensively covers corporate crimes, the 
public can put pressure on regulatory bodies 
to conduct thorough investigations and 
impose harsh penalties. The media's role in 
scrutinising the authorities' responses 
contributes to the transparency and 
accountability of the legal process. 
 
However, there are challenges to overcome 
in terms of media influence. Sensationalism, 
bias, and incomplete reporting can distort the 

Communication Research, Editor D. Paletz. 
Norwood, NJ: Ablex. 
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narrative, leading to misinformation or 
public outrage based on erroneous 
information. The media's impact on public 
perception can also have an impact on the 
presumption of innocence, potentially 
impeding the administration of justice. 
 
To summarise, the media's impact on 
corporate wrongdoing is multifaceted, 
affecting corporate behaviour, regulatory 
actions, public perception, and the pursuit of 
justice. By increasing the visibility of 
corporate wrongdoing, media outlets 
contribute to accountability, transparency, 
and the prevention of future wrongdoing. 
Responsible and balanced reporting practises 
are required to ensure that the media's 
influence is used ethically and effectively in 
the pursuit of justice and corporate 
responsibility. 
 
REPORTING COMPLEX CORPORATE 
CRIMES 
 
The media has a significant impact on the 
perception of corporate crimes, corporate 
actions, regulatory agency responses, and the 
pursuit of justice. The media has a large 
influence on these aspects of corporate 
crime. The numerous effects that media 
coverage has had on corporate criminal 
activity demonstrate the media's ability to 
shape narratives, promote accountability, 
and spark change. 
One of the most important effects of media 
coverage is that it discourages corporations 
from engaging in potentially unethical 
behaviour. When businesses are aware that 
their actions may be exposed and scrutinised 
by the media, they are more likely to think 
twice before engaging in unethical business 
practises or illegal activities. The possibility 
of negative public feedback, reputational 

damage, and legal ramifications can serve as 
a deterrent and encourage businesses to 
adhere to ethical standards and legal 
regulations. 
 
The consequences of corporate misconduct 
are exacerbated significantly by media 
coverage. When something is brought to the 
public's attention through multiple media 
outlets, it can cause reputational damage, a 
loss of consumer trust, and financial 
consequences. Companies risk having their 
stock prices fall, investors withdraw their 
funds, and consumer loyalty decline as a 
result of negative media portrayals. As a 
deterrent, the financial impact serves as an 
additional incentive for corporations to avoid 
engaging in illegal activities. 
 
Furthermore, media attention can encourage 
businesses to conduct their own internal 
investigations and self-regulate. When 
allegations of corporate wrongdoing receive 
extensive media coverage, companies 
frequently launch internal investigations to 
assess the veracity of the claims and, if 
necessary, take corrective action. The need to 
demonstrate accountability to stakeholders 
and mitigate potential reputational harm 
motivates this self-regulation response. 
The regulatory and legal responses are also 
subject to media scrutiny. If the media 
extensively covers corporate crimes, the 
public can put pressure on regulatory bodies 
to conduct thorough investigations and 
impose harsh penalties. The media's role in 
scrutinising the authorities' responses 
contributes to the transparency and 
accountability of the legal process. 
 
However, there are challenges to overcome 
in terms of media influence. Sensationalism, 
bias, and incomplete reporting can distort the 
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narrative, leading to misinformation or 
public outrage based on erroneous 
information. The media's impact on public 
perception can also have an impact on the 
presumption of innocence, potentially 
impeding the administration of justice. 
 
To summarise, the media's impact on 
corporate wrongdoing is multifaceted, 
affecting corporate behaviour, regulatory 
actions, public perception, and the pursuit of 
justice. By increasing the visibility of 
corporate wrongdoing, media outlets 
contribute to accountability, transparency, 
and the prevention of future wrongdoing. 
Responsible and balanced reporting practises 
are required to ensure that the media's 
influence is used ethically and effectively in 
the pursuit of justice and corporate 
responsibility. 
 
TECHNOLOGICAL EVOLUTION OF 
CORPORATE CRIME REPORTING 
 
The advancement of technology has had a 
significant impact on corporate crime 
reporting. This transformation has resulted in 
new investigative strategies and 
opportunities for journalists to uncover, 
analyse, and report on complex cases of 
business-related wrongdoing. The 
implementation of data mining techniques is 
a significant advancement that deserves to be 
recognised. Journalists can now sift through 
financial records, emails, and digital 
footprints, uncovering patterns that may 
indicate previously hidden fraudulent 
activities or irregular transactions. This is 
made possible by the current availability of 
massive amounts of digital data. 
 
The use of social media and crowdsourcing 
as effective tools for reporting corporate 

wrongdoing is a relatively new phenomenon. 
You can find real-time news, commentary, 
and first-person accounts about unethical 
business practises on social media platforms 
like Twitter, Facebook, and LinkedIn. 
Crowdsourcing, via platforms such as Secure 
Drop and Wikileaks, allows whistleblowers 
to anonymously share sensitive information 
with journalists, resulting in the exposure of 
unethical practises that would otherwise go 
unnoticed. 
 
The proliferation of data visualisation tools 
and interactive visualisations has completely 
changed the way complex financial data is 
disseminated to the general public. 
Journalists can create interactive graphics, 
maps, and charts that allow audiences to 
explore data on their own. This improves 
understanding of complicated financial 
transactions, networks, and legal procedures. 
These kinds of visualisations not only make 
the reporting more accessible to a wider 
audience, but they also increase reader 
engagement. 
 
Significant technological advances have 
been made, particularly in real-time 
reporting. Journalists can now provide real-
time updates, live coverage, and analysis of 
corporate crime events. This ensures that the 
public is kept up to date on the latest 
developments, which is especially important 
in high-profile cases that capture the public's 
attention. 
 
The proliferation of technological advances 
has also facilitated international cooperation 
among journalists. Journalists from all over 
the world can now collaborate on 
investigative projects using digital platforms. 
This allows for more resource sharing, 
expertise, and diverse points of view, 
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resulting in more complete and accurate 
reporting. Because of this global 
collaboration, crimes committed by 
corporations with an international impact are 
thoroughly investigated from a variety of 
perspectives. 
 
Furthermore, there are reasons to be 
optimistic about the potential of blockchain 
technology to improve business 
transparency. Blockchain can prevent 
fraudulent activities by providing a 
distributed ledger that is resistant to 
tampering. This contributes to financial data 
accuracy and security. This technology not 
only aids journalists' investigations, but it 
also improves corporate accountability and 
ethical practises. 
 
Finally, technological advancements have 
resulted in a complete rethinking of how 
journalists report on corporate crime. These 
technological advancements enable deeper 
investigations, greater transparency, and 
more engaging narratives. These 
advancements include digital data mining, 
the use of social media, interactive 
visualisations, and global collaboration. 
Because of technological advancements, 
journalists now have access to an incredible 
toolkit that allows them to uncover and 
communicate the intricate web of corporate 
crimes. 
 
PROMOTING RESPONSIBLE JOURNALISM 
 
One of the most important pillars for 
preserving the honesty, credibility, and 
ethical standards of media reporting is the 
promotion of responsible journalism. This is 
especially true when dealing with complex 
subjects like corporate crime. The practise of 
responsible journalism is an important check 

against the spread of false information and 
biassed narratives. Responsible journalism, 
in its most basic form, necessitates careful 
investigation and verification of facts. It is 
the journalist's responsibility to ensure that 
the information presented to the public by 
journalists is accurate, reliable, and well-
sourced. This not only prevents the spread of 
false information, but also maintains the 
public's trust in the media as a reliable source 
of news and information. Fair and balanced 
reporting is another essential component of 
responsible journalism.  
 
When reporting on complex corporate 
crimes, it is critical to present a variety of 
perspectives and points of view. This avoids 
the pitfalls of telling a story from only one 
perspective and allows the audience to gain a 
more comprehensive understanding of the 
issue. By presenting an accurate and 
comprehensive picture, responsible 
journalism contributes to informed public 
discourse and protects against the undue 
influence of a single point of view. 
Sensationalism, which is frequently 
motivated by a desire to increase viewership 
or readership, has the potential to jeopardise 
responsible reporting.  
 
The practise of responsible journalism rejects 
sensationalism in favour of accurate and 
contextualised reporting. Instead of focusing 
on shocking headlines, responsible reporting 
delves deeper into the facts, implications, and 
nuances of corporate crime cases. This 
strategy recognises the complexities of the 
issue at hand and encourages audience 
members to become more informed. From an 
ethical standpoint, one of the most important 
things to remember is to protect the 
presumption of innocence.  
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When conducting responsible journalism, 
one should avoid making hasty judgements 
about the guilt of specific individuals or 
organisations prior to the completion of an 
impartial legal investigation. This principle 
protects the credibility of media reporting as 
well as the legitimacy of the judicial system 
by preventing undue bias and undue public 
pressure from influencing the outcome of 
legal proceedings. Transparency is a 
fundamental journalistic value, and 
responsible journalism is founded on it. 
Journalists owe it to their readers to be open 
and honest about the sources, methodologies, 
and potential conflicts of interest that 
underpin their reporting.  
This transparency not only fosters trust 
among the audience, but it also ensures that 
the information presented is presented in an 
honest and ethical manner. The significance 
of contextualization cannot be overstated, 
particularly when reporting on complex 
corporate crimes. Providing the necessary 
background information, the legal context, 
and relevant historical data can help the 
audience understand the complexities of the 
case. Responsible journalism avoids 
oversimplification and ensures that its 
readers understand the significance of the 
issues being reported on. Finally, 
accountability is a critical component of 
responsible journalism. When mistakes are 
discovered, responsible journalists act 
quickly to correct the situation and apologise 
in an open and honest manner.  
 
This practise ensures that news organisations 
maintain their public credibility and that 
people believe what they report. To 
summarise, if one wishes to maintain 
accurate, fair, and ethical standards in 
corporate crime reporting, it is critical to 
promote responsible journalism. Journalists 

contribute to a more informed, just, and well-
informed society by following principles 
such as fact-checking, balanced reporting, 
avoiding sensationalism, upholding the 
presumption of innocence, transparency, 
contextualization, and accountability. The 
practise of responsible journalism is critical 
to the survival of a strong democracy because 
it ensures that the media's watchdog function 
is carried out with honesty and credibility. 
 
Conclusion 
 
One of the most important pillars for 
preserving the honesty, credibility, and 
ethical standards of media reporting is the 
promotion of responsible journalism. This is 
especially true when dealing with complex 
subjects like corporate crime. The practise of 
responsible journalism is an important check 
against the spread of false information and 
biased narratives. Responsible journalism, in 
its most basic form, necessitates careful 
investigation and verification of facts. It is 
the journalist's responsibility to ensure that 
the information presented to the public by 
journalists is accurate, reliable, and well-
sourced. This not only prevents the spread of 
false information, but also maintains the 
public's trust in the media as a reliable source 
of news and information. Fair and balanced 
reporting is another essential component of 
responsible journalism.  
 
When reporting on complex corporate 
crimes, it is critical to present a variety of 
perspectives and points of view. This avoids 
the pitfalls of telling a story from only one 
perspective and allows the audience to gain a 
more comprehensive understanding of the 
issue. By presenting an accurate and 
comprehensive picture, responsible 
journalism contributes to informed public 
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discourse and protects against the undue 
influence of a single point of view. 
Sensationalism, which is frequently 
motivated by a desire to increase viewership 
or readership, has the potential to jeopardise 
responsible reporting. The practise of 
responsible journalism rejects sensationalism 
in favour of accurate and contextualised 
reporting. Instead of focusing on shocking 
headlines, responsible reporting delves 
deeper into the facts, implications, and 
nuances of corporate crime cases.  
 
This strategy recognises the complexities of 
the issue at hand and encourages audience 
members to become more informed. From an 
ethical standpoint, one of the most important 
things to remember is to protect the 
presumption of innocence. When conducting 
responsible journalism, one should avoid 
making hasty judgements about the guilt of 
specific individuals or organisations prior to 
the completion of an impartial legal 
investigation. This principle protects the 
credibility of media reporting as well as the 
legitimacy of the judicial system by 
preventing undue bias and undue public 
pressure from influencing the outcome of 
legal proceedings. Transparency is a 
fundamental journalistic value, and 
responsible journalism is founded on it. 
Journalists owe it to their readers to be open 
and honest about the sources, methodologies, 
and potential conflicts of interest that 
underpin their reporting.  
 
This transparency not only fosters trust 
among the audience, but it also ensures that 
the information presented is presented in an 
honest and ethical manner. The significance 
of contextualization cannot be overstated, 
particularly when reporting on complex 
corporate crimes. Providing the necessary 

background information, the legal context, 
and relevant historical data can help the 
audience understand the complexities of the 
case. Responsible journalism avoids 
oversimplification and ensures that its 
readers understand the significance of the 
issues being reported on.  
 
, accountability is a critical component of 
responsible journalism. When mistakes are 
discovered, responsible journalists act 
quickly to correct the situation and apologise 
in an open and honest manner. This practise 
ensures that news organisations maintain 
their public credibility and that people 
believe what they report. To summarise, if 
one wishes to maintain accurate, fair, and 
ethical standards in corporate crime 
reporting, it is critical to promote responsible 
journalism. Journalists contribute to a more 
informed, just, and well-informed society by 
following principles such as fact-checking, 
balanced reporting, avoiding sensationalism, 
upholding the presumption of innocence, 
transparency, contextualization, and 
accountability. The practise of responsible 
journalism is critical to the survival of a 
strong democracy because it ensures that the 
media's watchdog function is carried out with 
honesty and credibility. 
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